
Helping You Build Trust 
                           with your preferred audience

Check List

Clarity Through Creativity



Check list for building trust!

Do you have custom email?

What about a defined signature?

Do you have a website without ads?

Do you have branded documentation?

Do you have a coherent brand identity 
though-out these touch pints? 

Do You Look Professional?

Presenting yourself professionally goes a long way 
in reassuring your potential clients that they 
are in good hands. 
It shows them that you have considered these 
things - even on a subconscious level - and 
communicates that you will take care of them and 
consider them.



Do your social media accounts have relevant content?

Does that content speak to your audience?

Do you add value to your audience or just sell?

Do you have a consistent brand identity throughout 
your online presence?

Does Your Online Presence Reflect You?

Check list for building trust!

Having an online presence across multiple platforms 
gives people an opportunity to do their homework, 
check you out & gather info helping them build a 
picture of who you are and what you offer. 
Is your brand coherent across all your platforms? Or 
do you convey different personalities through each 
piece of content? One day you are playful & positive, 
the next sophisticated and calming? This can be 
unsettling to your audience.



Do You Share Your Business Fundamentals?

Does your audience know your mission?

Does your audience know your purpose?

Do you share your process?

Do you offer a free discovery call?

Check list for building trust!

Giving people an idea of your approach stops 
people guessing. A free discovery call is a great 
way to do this and demonstrates your 
willingness to add value.  
Providing a structure so your potential client can 
imagine the process and collaboration, will add 
not only to your credibility but also another 
rung in the trust ladder.



Do You Have Social Proof?

Do you share testimonials?

Do you share case studies?

Do your past clients offer to be referees?

Do you share video interviews with clients 
discussing their journey?

Check list for building trust!

Presenting your credibility is a vital piece of the building trust puzzle.  
Similar to your audience poking around at your social media and online 
presence, having engaging testimonials and case studies to feature your 
service and further explain your value, is an important touch point for 
your audience to interact with.



Are You Showing Your Personality?

Telling Your Story?

Being Yourself & Showing Your Face?

Sharing Your Values?

Communicating Your Message?

Sharing Your Hobbies?

Check list for building trust!

Don’t be afraid to be a little more human in your outreach 
and strategy. This may sound odd because we are human. 
Being vulnerable is an effective tool for building 
relationships. Rather than showcasing the features of your 
service, showcase your human-ness in order to be relatable. 
By presenting your personality in true colours you will quickly 
gain a reaction from your audience, they will either relate, or 
they will not - at least then you know who your audience is :)

People love 

to gain a 

sense of who 

you are 

Hello I’m Kim



Book A Call With Kim

Hello! I’m Kim, 
the founder of YOUDANdesign, 

I love broccoli, rugby, & travelling light. 

I also love collaborating with other founders to create 
memorable visual identities. 

The best brand identities are dynamic. 
Not just growing with your business 

– but driving it forward. 

I hope these questions have inspired some creative 
thinking & started some cogs turning 

If you’d like to discuss how you can inspire more trust 
with your audience by creating a visual identity with 

more personality, book a call by clicking the button here.

Me Again!

https://calendly.com/kim-youdan/45min


I work in partnership with purpose-driven businesses to help 
them gain ownership of their messaging and clarity over 

their strategy. In an exercise of exploration and 
imagination, we go beyond design to build a dynamic 
brand identity that reflects their aspirations, grows with 

their ambitions and connects with their audience.

“Build a brand, not a business”

- Sir John Hegarty

A little more info about 

Three steps to designing a visual identity that will stand out – 
and stand the test of time. 

The approach I take is deliberately logical and deeply personal. 
Because I believe effective communication starts with you and 
your audience. So I’ll get to know your business and your 
customers, helping you to gain clarity over your messaging 
and your market. 

With a better understanding of your unique proposition, we 
can start getting creative. Translating your core values into 
visuals with impact. That repeatedly, consistently connect with 
your target audience and support your strategic objectives. 



We use hexagons in our 
visual identity as a nod to the 

honeycomb building structures of bees. 


It helps us communicate our love of 
collaboration, building relationships, 

working as a team & creating

something worthwhile.


YOUDANdesign.com

kim@kimyoudan.com

http://www.YOUDANdesign.com
mailto:kim@kimyoudan.com
http://www.YOUDANdesign.com
mailto:kim@kimyoudan.com

